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Paula Prentiss, Dolores Hart, Yvette Mimieux and songstress 
Connie Francis, making her motion picture debut, are four of 
the glamour girls who go ‘“‘Where the Boys Are,”’ title of MGM’s 
gay romantic comedy, laid against a background of college 
vacation time at Fort Lauderdale, Florida. Also starred in the 
CinemaScope and color attraction are George Hamilton, Jim 
Hutton, Barbara Nichols and Chill Wills. 


Still 1768-x-54 


Where the Boys Are Mat 2-E 


Connie Francis, making her movie debut in MGM’s romantic 
comedy, ‘“‘Where the Boys Are,”’ is accompanied on the bass 
violin by Frank Gorshin as she sings **Turn On the Sunshine.’ 
Also starred in the CinemaScope and color attraction are 
Dolores Hart, George Hamilton, Yvette Mimieux, Jim Hutton, 
Barbara Nichols, Paula Prentiss and Chill Wills. 


Still 1768-12 E 


Where the Boys Are Mat 2-A 


Yvette Mimieux and Rory Har- 
rity find a college vacation in 
the sun at Fort Lauderdale, 
Florida, conducive to romance 
in MGM’s sparkling comedy, 
“Where the Boys Are.” 


Still 1768-52 
Where the Boys Are Mat 1-C 


Paula Prentiss, exciting new 
screen “find,” and Jim Hutton 
form a romantic duo in“*Where 
the Boys Are,’”’ MGM’s gay 
comedy of love and laughs on 
a Spring college vacation at 
Fort Lauderdale, Florida. 


Still 1768-53 
Where the Boys Are Mat 1-A 


YOUTHFUL CAST OF NEW SCREEN FACES GIVE VERVE AND GAIETY 
TO MGM'S “WHERE THE BOYS ARE,” IN CINEMASCOPE AND COLOR 


Romantic Comedy of College Students on Vacation in Fort Lauderdale, Florida, 
Stars Dolores Hart, George Hamilton, Yvette Mimieux, Jim Hutton, 
Barbara Nichols, Paula Prentiss and Connie Francis 


A large cast of youthful and _tal- 
ented new screen faces in a story com- 
bining romance, drama, comedy and 
music, set against a backdrop of one 
of America’s gayest vacation spots, 
adds up to entertainment for every 
member of the family in Metro-Gold- 
wyn-Mayer’s “Where the Boys Are.” 

Where the boys are, there are the 
girls, and that’s what this exuberant 
picture is about. Based on Glendon 
Swarthout’s best-selling novel, its fast- 
paced action revolves about the flock 
of college students who descend on 
resort colonies—in this instance, Fort 
Lauderdale, Florida — during their 
Easter vacations in search of fun, re- 
laxation—and romance. 

Playing leading roles are Dolores 
Hart as Merritt, George Hamilton as 


Ryder, Yvette Mimieux as Melanie, 
Jim Hutton as TV Thompson, Bar- 
bara Nichols as Lola, Paula Prentiss 


BRIEF 
SUMMARY 


What happens when a swarm of 
college students descend on Fort 
Lauderdale, Florida, on an Easter 
vacation in search of fun, relaxation 
—and romance—makes for entertain- 
ment combining love, laughs, music 
and drama in “Where the Boys Are,” 
Metro-Goldwyn-Mayer film version, 
in CinemaScope and color, of Glen- 
don Swarthout’s best-selling novel. 

Much of the picture was filmed by 
Producer Joe Pasternak and Director 
Henry Levin on location on the mag- 
nificent ocean beach at Fort Lauder- 
dale and in other play spots of the 
famed resort city, and it is against 
these backgrounds that the story traces 
the experiences of four girls in their 
quest to find the man of their dreams. 
Only one of the girls makes a tragic 
mistake; the others are glad they 
spent their vacation — “Where the 
Boys Are.” 

The picture’s leading roles are 
played by a cast of fresh and talented 
screen faces, headed by Dolores Hart, 
George Hamilton, Yvette Mimieux, 
Jim Hutton, Barbara Nichols, Paula 
Prentiss and Frank Gorshin, with pop- 
ular recording star, Connie Francis, in 
her film debut. Although she plays a 
straight dramatic role, Miss Francis 
is given an opportunity to sing two 
songs, “Turn On the Sunshine” and 
the title song. Another musical high- 
light is “Have You Met Miss Fan- 
dango?”, sung by Barbara Nichols. 


CAST 


Merritt Andrews.........--------------- Dolores Hart 
Ryder smith. --<.-.22.-2220. 2-2 George Hamilton 
Wel Carne isso een Yvette Mimieux 
TVathompson::03.2- 23 Seo Jim Hutton 
olapes2= Bare en ee Barbara Nichols 
Tuggle Carpenter..................-- Paula Prentiss 
ANG IG ie cen ee Connie Francis 
PolicesCaptain:.2ce-.._..t-_- Chill Wills 
Beast ecc ete -. See ee ae Frank Gorshin 
Brey itili coe ecco ee rete Rory Harrity 
SOUL MON se ce Sa Ted Berger 
DillPe ee eee eee John Brennan 
IM ithe: Dies... Seehers.. 2e 2 eso. teens Vito Scotti 


Produced by Joe Pasternak. Directed by 
Henry Levin. Screen Play by George Wells. 
Based on the novel by Glendon Swarthout. 
In CinemaScope and Metrocolor. A Euterpe 
Production. Released by Metro-Goldwyn- 
Mayer. 


as Tuggle, and Connie Francis as 
Angie. Both Miss Prentiss, a tall, at- 
tractive brunette discovered on the 
campus of Northwestern University, 
and Miss Francis, one of America’s 
top recording stars, are making their 
film debuts. 

The action centers on Merritt, Me- 
lanie, Tuggle and Angie, who share a 
hotel room and who, with the excep- 
tion of studious Merritt, are united in 
their resolve to track down male com- 
panionship. It doesn’t take them long 
to make connections. Melanie, over- 
eager for her first fling at life, be- 
comes involved with a group of sup- 
posed Yale boys. Tuggle, eager to 
meet someone who can match her 
height, finds him in TV Thompson. 
Angie winds up with Basil (Frank 
Gorshin), who heads a group of “dia- 
lectic jazz” musicians. And even Mer- 
ritt finds she cannot hold out when she 
meets Brown University senior Ryder 
Smith, who sweeps her off her feet 
with his sophisticated personality— 
plus his family’s palatial villa and a 
luxurious cabin cruiser. 

Tuggle and TV get to know each 
other better on the beach over potato 
chips and hot dogs; Merritt and Ryder 


History’s Longest 
Forward Pass 


Attribute the longest forward 
pass in history to 19-year-old Sean 
Flynn, son of the late Errol Flynn. 

Sean, who makes his acting 
debut in Metro-Goldwyn-Mayer’s 
“Where the Boys Are,” played his 
first scene before the camera on 
location in Fort Lauderdale, Flor- 
ida. The scene had him throwing a 
football to an off-screen receiver. 

In the unique way of film-mak- 
ing, the shot of a boy catching the 
ball was subsequently filmed in 
Hollywood on a local beach. So, it 
was a case of the pass having 
traveled coast-to-coast, a toss of 
some 3,000 miles! 


SHOOT MOVIE SCENES 
AT FORT LAUDERDALE 


Every beachcomber wanted to get 
into the act when Metro-Goldwyn- 
Mayer filmed location scenes at Fort 
Lauderdale for ‘Where the Boys 
Are,” collegiate comedy starring Do- 
lores Hart, George Hamilton, Yvette 
Mimieux, Jim Hutton, Barbara Nich- 
ols, Paula Prentiss and popular song- 
stress, Connie Francis, making her 
movie debut. 

When Producer Joe Pasternak 1s- 
sued a call for local boys and girls 
to appear in beach background scenes, 
close to a thousand aspirants with 
acting in their blood clamored to play 
a part in the picture. Of these, some 
three-hundred were selected. 

In addition to the beach scenes, 
other sequences filmed on location at 
the famous Florida resort included 
scenes filmed in CinemaScope and 
color at the beautiful Bahia Mar 
Yacht basin and luxurious waterway 
mansions. It marks the first time Fort 
Lauderdale has been used for motion 
picture location filming. 

“Where the Boys Are” is based on 
the best-selling novel by Glendon 
Swarthout, telling a story of what 
happens when a swarm of college stu- 
dents descend on Fort Lauderdale on 
an Easter vacation. 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


share romantic interludes on ocean 
cruises; Angie is a rapt audience for 
Basil’s music in some of Fort Lauder- 
dale’s colorful night clubs. And it is at 
a swank restaurant that one of the 
hilarious episodes of the story takes 
place, when a high-spirited TV, fully 
clothed, jumps into a tank to join 
voluptuous Lola, star of an under- 
water act. 

Of the girls, it is only the naive 
Melanie who has picked the wrong 
guy—a situation which comes close to 
tragedy. However, all turns out well 
by the story’s end, when the boys and 
girls have to return to college, and 
for most of the young ladies it proved 
a good idea to go—‘Where the Boys 
Are.” 

Producer Joe Pasternak and Direc- 
tor Henry Levin took their company 
to Fort Lauderdale for location se- 
quences of the CinemaScope and color 
picture, marking the first time a mo- 
tion picture unit has filmed on the 
famous beach. 

The picture’s musical highlights in- 
clude two songs by Connie Francis, 
“Turn On the Sunshine” and the title 
song, and “Have You Met Miss 
Fandango?”, sung by Barbara Nichols. 


BOYS’ SPRINGBOARD 
FOR ALL-NEW TALENT 


Metro-Goldwyn-Mayer is definitely 
living up to its policy of “new faces 
for new films” with its romantic 
comedy, “Where the Boys Are.” 


Among the talented, youthful new- 
comers to make their motion picture 
debuts in this Joe Pasternak produc- 
tion are Paula Prentiss, Rory Harrity, 
Cindi Wood and Baker Knight. Far 
from unknown but new to the movie 
cameras is songstress Connie Francis, 
who sings two songs in her initial film 
appearance but whose part is primarily 
a comedy characterization. 


Paula Prentiss, attractive brunette 
graduate of Northwestern University’s 
School of Drama, was given a long- 
term MGM contract as the result of 
her performance in a campus presenta- 
tion of “A Hatful of Rain.” 


Rory Harrity is another collegian 
to win his big chance in “Where the 
Boys Are.” A graduate of Harvard, 
where he edited the famous “Lam- 
poon,” he had played juvenile roles on 
Broadway in “Visit to a Small Planet” 
and “Look After Lulu.” 


Cindi Wood, a model who has dec- 
orated the pages of McCalls, Red- 
book and Glamour, was spotted in a 
television commercial. Tested by 
MGM, she gave every evidence of a 
star potential. 


Baker Knight also won his screen 
break via television. A singer and 
songwriter who has composed eleven 
songs that have sold over 11,000,000 
records, Knight has written nine of 
the hit recordings made by Ricky Nel- 
son. In “Where the Boys Are” he is 
given a chance to prove that he is as 
talented as an actor as he is as a 
songwriter. 


Also in the all-youth cast of the 
picture are Dolores Hart, returning 
to films after her Broadway success 
in “The Pleasure of His Company”; 
George Hamilton, exciting new star 
find of “Home From the Hill” and 
“All the Fine Young Cannibals”; 
Yvette Mimieux, Life Cover Girl, who 
played the feminine lead in “The Time 
Machine”; Jim Hutton of “The Sub- 
terraneans”; Barbara Nichols, Frank 
Gorshin, John Brennan and Ted 
Berger. 
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INSIDE STORY 


of those 
R!IP-ROARING 


SPRING VACATIONS 

when SChool lets out 

And the kids take over 
and the girls 


GO...4O...GO.. 
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Paula learns a game 
called boy-girl-bingo 
NY a DB ... everybody wins 


He isn’t a blind date— 
just nearsighted and all 
_ Connie can do is sing! ¢ 


Yvette meets a boy from Yale 
and stops counting kisses : 
until there’s one too many! 
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JIM HART: GEORGE HAMILTON «YVE™! 
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TCE ATURE 


Ad No. 506—800 Lines (5 Cols. x 160 Lines) 


AS WE GO TO PRESS! FIRST RAVE REVIEWS ELECTRIFY THE TRADE! 


“Potential box-office whopper. Un- “We loved it. Fun-fun-fun PLUS a ‘““Money-making quality entertain- A 


usually strong appeal for young per- 
sons. Going to pay off big at box- 
office.’,—VARIETY 


‘““Jet-paced production. Glowing an- 
swer to those screaming for new faces. 
Teen-agers and those in twenties will 
establish it as an absolute must-see 
attraction." —BOXOFFICE 


downright good moral message for 
teenagers on the perils of promiscuity. 
A whole movieful of future stars. It 
can’t help but be a real money- 
maker.’’——-HOLLYWOOD REPORTER 


“Bright, lively, will delight the younger 
set. Whirlpool of gaiety and romance. 
Popular MGM Records star Connie 
Francis makes her debut, provides 
added vocal premium.’’—FILM DAILY 


ment. Highly entertaining comedy- 

drama of youth on the loose. Delight- 

ful young ‘Stars of Tomorrow’.”’ 
—M. P. HERALD 


NOTE! 
In all ads use phrase: 


‘‘Hear Connie Francis 
sing ‘Where The Boys 
Are’ on MGM Records.”’ 


GEORGE HAMILTON 
IS ONE YOUNG MAN 


WHO ISN'T ANGRY 


Antonym for “angry young man”: 
George Hamilton. 

He’s Hollywood’s new dark-haired 
actor currently causing a king-sized 
stir among teen-agers, and he’s just 
about as different from today’s “angry 
young men” as can be. 

“T guess I’m out of step with the 
leaders,” he grins. “If I have to be 
categorized, I’d fit best in the ‘happy 
young men’ class.” 

There’s no doubt that Hamilton 
doesn’t follow the prevalent pattern of 
the brooding rebel. This 21-year-old 
is eager to meet life head-on, anxious 
to expand his horizons and wants to 
compress as much as possible into every 
minute. 

As one writer put it: “He is the most 
alive-looking man Hollywood has seen 
since Jack Gilbert.” 

Certainly he is one of the most in- 
dividualistic and hardest-working young 
actors in filmland today. Since his 
arrival two years ago, he has completed 
five pictures, the latest being Metro- 
Goldwyn-Mayer’s comedy, “Where the 
Boys Are,” in which he stars. He is 
already recognized by his breezy man- 
ner, his flair for dressing like a movie 
star, and as an actor who refuses to be 
just another handsome face in the 
crowd. 

“TI think that’s the thing about the 
so-called angry young men that annoys 
me most,” he says. “They’re all so alike, 
mad at the world, griping about this 


and that, and for the most part doing 
nothing about anything.” 


IN CHARACTER 


What do players do on the set 
when they’re not needed in front of 
the cameras? 

George Hamilton, Yvette Mimi- 
eux, Jim Hutton, Barbara Nichols, 


Paula Prentiss and Connie Francis, 
starring in Metro-Goldwyn-Mayer’s 
comedy, “Where the Boys Are,” 
found a unique diversion. 

They submitted samples of their 
handwriting to fellow actress Do- 
lores Hart. Dolores is an expert at 
making character analyses from 
scribblings. 


STAR IN “WHERE THE BOYS ARE” 


Dolores Hart and George Hamilton find romance on the beach 
at Fort Lauderdale, Florida, in ‘‘Where the Boys Are,”’ youthful 
story of love and laughs during a college springtime vacation. 
Also starred in the MGM CinemaScope and color attraction 
are Yvette Mimieux, Jim Hutton, Barbara Nichols, Paula 
Prentiss, Chill Wills and famed songstress Connie Francis, 
making her motion picture debut. 


Still 1768-60 


Where the Boys Are Mat 2-D 


YES, THERE'S A YOUNG MAN IN DOLORES 
HART'S LIFE, AND HE LIKES BOW TIES 


There’s definitely a young man in 
Dolores Hart’s life, even though the 
pretty blonde has managed to be quite 
cagey about romantic attachments dur- 
ing her three-year Hollywood career. 

The lucky fellow is rather small, dis- 
plays a penchant for bow ties, has 
brown eyes, wears his white hair long 
and is obviously devoted to the young 
star. 

Happily, she appears to think just as 
highly of him and is seen in his com- 
pany almost everywhere her busy life 
takes her. It’s not a recent thing, either. 
They’ve been going steady now for al- 
most two years. 

His name? Pogo. 

His background? 
French poodle. 

They first met in New York when 
Miss Hart was appearing in a Broad- 
way play. And her family had approved 
of the match before Pogo ever met the 
actress. In fact, it was all her mother’s 
idea. Mrs. Albert Gordon sent the six- 


Pedigreed toy 


Paula Prentiss (left) and Dolores Hart face the problem of a 
love-smitten roommate, Yvette Mimieux (center) in this scene 
from MGM’s romantic comedy, ‘‘Where the Boys Are.’ Also 
starred in the CinemaScope and color attraction are George 
Hamilton, Jim Hutton, Barbara Nichols, Chill Wills and famed 
songstress Connie Francis, making her motion picture debut. 


» Still 1768-44 


Where the Boys Are Mat 2-C 


inch-long puppy to her daughter in the 
East as “loneliness protection.” It 
worked. 

Dolores, currently starring in Metro- 
Goldwyn-Mayer’s “Where the Boys 
Are,” says, ‘At first, I thought having 
a dog would be a drag, but after a few 
hours together I realized that we were 
kindred spirits—very simpatico. We 
don’t like to run with the mob, Pogo 
and I. We like to follow our own paths 
and usually do.” 

This means that if the spirit moves 
them, they take off for the park with 
an armful of books, Or perhaps Dolores 
and dog will turn down an invitation 
to a beach party and, instead, go for 
a stroll along a rock-strewn isolated 
stretch of coast. Then again, the two 
may pile into her convertible and take 
a ride through the mountains. 

Wherever their inclinations do send 
them, this couple makes quite a picture. 
Pogo isn’t much for dressing up and 
avoids the poodle parlor except for a 
very occasional grooming, but he does 
have a weakness for wearing bow ties. 
His favorite is a formal, black, patent- 
leather job. 


Connie Francis Makes Film 
Acting Bow and Sings, Too 


Music plays a big role in Metro- 
Goldwyn-Mayer’s new romantic com- 
edy, “Where the Boys Are,” film ver- 
sion of Glendon Swarthout’s best-sell- 
ing novel of collegiate capers during 
the annual student vacation trek to 
Fort Lauderdale, Florida. 

Making her film debut in the picture 
is popular songstress, Connie Francis, 
who, in addition to playing a stellar 
comedy role, sings two numbers, the 
title song and “Turn On the Sunshine.” 

Barbara Nichols, who plays the star 
of an underwater act in a tank, sings 
“Have You Met Miss Fandango?” a 
posthumously published melody by 
Victor Young with lyrics by Stella 
Unger. 

And jazz musician Pete Rugolo com- 
posed five progressive jazz numbers for 
the picture. Boasting “way out” titles, 
they include “The Nuclear Love Song,” 
“Meeting Between Shakespeare and 
Satchel Paige,” “Rub Rosin On My 
Bow,” “Come Bongo With Me” and 
“Down Tuttle Street.” 


PAULA PRENTISS, NEW FILM DISCOVERY, 
FOUND ON NORTHWESTERN UNIV. CAMPUS 


One day last spring, Paula Prentiss, 
a tall, attractive, brunette co-ed, was 
relaxing in her sorority-house room on 
Northwestern University’s campus. At 
last, the long-awaited summer vacation 
was at hand. Bags and trunk were 
packed and tacked with labels directing 
them to Tulsa, Oklahoma. 

Then the phone rang. 

It was a Metro-Goldwyn-Mayer ex- 
ecutive calling from New York, Would 
Paula fly to New York for a screen 
test instead of training home to Tulsa 
the next day? 

She would, she did and subsequently 
landed one of the leading roles in the 
studio’s girl-happy comedy, “Where 
the Boys Are.” Plus a long-term ex- 
clusive contract! All this in the space 
of a week and happening to a girl who 
had never even thought about being 
in motion pictures. 

“The stage was the focal point of 
my ambition,’ Miss Prentiss explains. 
“After studying drama at Northwest- 
ern, playing a summer of stock at 
Eagle’s Mere, Pennsylvania, and then 
taking a year of graduate study, I 
planned to head for New York. Getting 
in the movies seemed too impossible.” 

But fate intervened in the form of 
a talent scout, who was told to find a 
seasoned comedienne who looked like 
a college girl—a quite tall college girl. 
Paula measured up on all counts. At 
Northwestern, she had performed in 
all types of plays from Shakespeare to 
Sartre, from tragedy to light comedy. 
She looks like a college man’s dream 
walking, and sans heels stands a stat- 
uesque 5 feet, 9 inches. 

That was the happy discovery await- 


COINCIDENCE 


Tall, comedy-talented Jim Hutton, 
one of the screen’s young new- 
comers being groomed for big things 
by Metro-Goldwyn-Mayer, and now 
playing one of the top roles in the 
collegiate comedy, “Where the Boys 
Are,” once won an F. Scott Fitz- 
gerald prize in a high school writing 
competition. 

Recently, he moved froma Holly- 
wood apartment into a house at 
Malibu Beach and discovered that 
at one time it had been the home 
of—F. Scott Fitzgerald. 


Popular songstress Connie 
Francis makes her motion pic- 
ture debut in MGM’s ‘“‘Where 
the Boys Are.”’ Although Con- 
nie sings two songs in the film, 
her role is primarily a light 
comedy characterization. Also 
starred in the CinemaScope 
and color attraction are Dolores 
Hart, George Hamilton, Yvette 
Mimieux, Jim Hutton, Bar- 
bara Nichols, Paula Prentiss 
and Chill Wills. 


Still Connie Francis-5291 
Where the Boys Aré Mat 1-E 


Discovered on the campus of 
Northwestern University, lovely 
Paula Prentiss makes her film 
debut as one of the youthful 
stars of MGM’s gay romantic 
comedy, **Where the Boys Are.”” 
Also playing top roles in the 
CinemaScope and color attrac- 
tion are Dolores Hart, George 
Hamilton, Yvette Mimieux, 
Jim Hutton, Barbara Nichols, 
Chill Wills and popular song- 
stress Connie Francis. 


Still Paula Prentiss-5230 
Where the Boys Are Mat 1-D 


ing the MGM scout when his search 
for “Tuggle” took him to Northwest- 
ern. (Tuggle being the co-ed in “Where 
the Boys Are’ who goes to Fort 
Lauderdale, Florida, during the Easter 
vacation in search of a boy ag tall as 
she is and with bigger feet.) 

He saw Paula in “A Hatful of 
Rain” and sent the good word on to 
New York, Thus the important long- 
distance call to her that day last June. 

After preliminary readings in the 
East, she flew to the West Coast to 
make a screen test for Producer Joe 
Pasternak. Even before the results, 
Pasternak, noted as a_ star-maker, 
dubbed Paula perfect for the part. Di- 
rector Henry Levin concurred, 

Only a week after all this hubbub, 
Miss Prentiss boarded a plane for the 
Fort Lauderdale location of the comedy. 

“Tt was exciting enough getting this 
break,” she says, “but there I was fly- 
ing all over the country, too!” 


SO, EVERYBODY IN 
THE CAST GOT WET! 


Have a pretty girl perform in a tank 
in a night club—have a group of col- 
legians on vacation drinking at a table 
adjacent to the tank—and you can be 
pretty certain that before the evening is 
over, One or more of the exuberant 
students is going to join her in the 
act—and in the tank! 

This is one of the high-comedy 
moments of Metro-Goldwyn-Mayer’s 
“Where the Boys Are,” which has a 
cast of youthful stars, including 
Dolores Hart, George Hamilton, Yvette 
Mimieux, Jim Hutton, Paula Prentiss, 
songstress Connie Francis in her film 
debut, and Barbara Nichols—as the 
girl in the tank. 

Barbara, whose new role is a follow- 
up to her hijinks in “Who Was That 
Lady?,” claims it is her most arduous 
role to date. Not only did she have to 
fend off the underwater advances of 
Jim Hutton, who pursues her into the 
tank, along with seven other members 
of the cast, but she had to live up to 
the “show must go on’ tradition by 
continuing with her act, a quasi-ballet 
routine. 

On top of that, the young actress, 
who admittedly has always been a little 
afraid of water, had to accustom her- 
self to being submerged in the H2O by 
way of spending several nights a week 
in the pool of a Hollywood health club! 


Girls with just one 
desire...boys! 


Some girls were innocent, 
some wise! They were 

kissed, caressed, double-dated 
and double-crossed! 


It was fun, fun, fun— DOLORES HART 


but so easy to go “Boy-trap" 


just one step too far! 


CONNIE FRANCIS 


YVETTE MIMIEUX ee 


“One fling too many” 


THE SCREEN’S 
BRIGHTEST NEW 
YOUNG TALENTS 


rae 


PAULA PRENTISS 


“Instant romance” 


GEORGE HAMILTON 
“No girl is safe” 


JOHN BRENNAN 
“Fast Worker” 


JIM HUTTON 
“Laughing Lover Boy” 


RORY HARRITY 
“Kiss-and-Run Kid” 


FRANK GORSHIN 
“The Mad Musician” 


MAGGIE PIERCE 


“Miss Innocence” 


Filmed where—and HOW— 
it happened, on a“‘/ive-it-up 
spring vacation! 


Led 


starring 


DOLORES HART - GEORGE HAMILTON. - YVETTE MIMIEUX - JIM HUTTON 
BARBARA NICHOLS - PAULA PRENTISS wn FRANK GORSHIN sx wissen CONNIE FRANCIS 
sen ray GEORGE WELLS = GLENDON SWARTHOUT a in CinemaScope and METROCOLOR directed by HENRY LEVIN ° Produced » JOE PASTERNAK 


J Hear J 
J CONNIE 
FRANCIS 
Sing 2 songs 
for lovers! 


PRR A isk e 


Ad No. 320—336 Lines (3 Cols. x 112 Lines) 


Also Available in 4 Cols. x 150 Lines. Order as Ad No. 420 


ie ee ee eee 


Girls with justo ae 
desire... boys: 


THE SCREEN’S BRIGHTEST NEW YOUNG TALENTS! 


Some girls were innocent, some wise! They were kissed, caressed, 
double-dated and double-crossed. It was fun, fun, fun—but so easy 
to go just one step too far! Filmed where—and HOW—it happened 
on a ‘live-it-up” Spring Vacation! 


; METRO 
: GOLDWYN 
s MAYER, 


Presents 


eeeeece 
° 


» DOLORES HART- 


3 A EUTERPE “Boy-Trap” 
: PRODUCTION GEORGE HAMILTON 
“No Girl Is Safe” 


PAULA PRENTISS 
makes “‘instant 
romance” with 


JIM HUTTON 
“laughing 


FRANK GORSHIN 


“the made musician” 


CONNIE FRANCIS 


“the ‘come-on’ voice” ; 


a CP eoe 
eee 


YVETTE MIMIEUX 
who had “‘one fling 
too many” 


Screen Play by GEORGE WELLS « ctenoon swartHour In CinemaScope and METROCOLOR Directed by HENRY LEVIN Produced by JOE PASTERNAK 


aH EAERE 


Ad No. 410—500 Lines (4 Cols. x 125 Lines) 


New American Library, one of the largest paperbound 
houses in the world, has planned one of the biggest book 
campaigns in their history for the fifty cents Signet paper- 
bound edition of Glendon Swarthout’s WHERE THE BOYS 
ARE. New American Library is going to distribute this 
best seller to meet the opening playdates of the film 
around the country. 

WHERE THE BOYS ARE, Swarthout’s third novel, is being 
backed by a tremendous promotion campaign tying in 
the film with the book. The entire field force of NAL and 
its distributor, Independent News Company, has been 
alerted to give full time attention to local and regional 
tie-ups. 


READ THE BOOK! SEE T 


To gain the full impact of this promotion make up color- 
ful posters, window cards, and streamers to enable deal- 
ers to set up book displays. Over 100,000 paperbound 
outlets—newsstands, drug stores, air, bus and rail termi- 
nals, department stores and book stores (regular and col- 
lege)—will be displaying the Signet edition of WHERE 
THE BOYS ARE. A rack card showing art from the picture 
has been prepared especially for dealers; be sure that 
outlets on or near school and college grounds make use 
of it. 


See the promotion check-list at right, and plan a strong 
local level campaign designed to sell the book and tickets 
to your engagement. 


th 


ndon Swarthon'.. 
~ “0ldwyn-Mayer Motion Picture pasee® 


A SIGNET BOOK complete ane Y* 


HE MOVIE! 


YOUR PROMOTION CHECK-LIST 


L, 


~ 


Arrange point-of-sale displays of books, 
rack cards, movie tie-in stills and posters 
at all Signet book outlets. 


Plan eye-catching, full window displays 
with book, drug and department stores, 
utilizing 8 x 10 stills, posters and play- 
date signs. 


Run a co-op ad with distributor and/or 
stores selling the paperback book. In- 
clude film credits and your credits. 


Tie-up with the local library. Set up 
counter displays utilizing stills from the 
picture. 


Set up color display of paperback edi- 
tions, stills and posters in your lobby. 


If you require special assistance, write 
or wire: 


MR. HAL ROBINSON 
Independent News Co. 
575 Lexington Ave. 
New York 22, N. Y. 


SEND SIGNET BOOK TO 
WOMEN LEADERS 


Glendon Swarthout’s book is an ideal mailing piece 
to send to the head’s of women’s clubs, PTA, Girl 
Scouts, charity groups, etc. You can send a personal 
note with a copy of the Signet book that would say: 


Dear Mrs. 


| thought you would enjoy re-reading Glendon 
Swarthout’s hilarious book, ‘Where the Boys Are’ in 
this new motion picture edition. 


Beginning (date) we will be bringing the comedy to 
the screen at the. ... Theatre, and | am looking forward 
to greeting you and your friends and families per- 
sonally. 

The Manager 


CONNIE FRANCIS APPEARANCES ON 
NATIONWIDE TV SHOWS 


As we went to press it was learned that Connie Francis, 
MGM « recording star appearing in WHERE THE BOYS 
ARE, will appear on a spectacular nationwide television 
show. On December 28th she will appear with popular 
singer Perry Como on the Perry Como Show. She has 
already appeared recently on the popular Ed Sullivan 
Show. These two top shows are seen by millions of po- 
tential movie-goers and help pre-sell WHERE THE BOYS 
ARE to your patrons. 


NATIONAL MAGAZINE PUBLICITY 


WHERE THE BOYS ARE has been backed up by a powerful national magazine publicity 
campaign. Already stories have been published in all of the major magazines with a circu- 


lation running into the millions. Shown here is a partial listing of stories already in print, 


or to be published timed to the release of the film: 


LIFE—In the October 17 issue published a 
“Speaking of Pictures’’ feature on the tank 
sequence with an article on the actors and the 
filming of the scene. 


LOOK—A feature interview of Paula Prentiss 
with photographs. 


AMERICAN WEEKLY — The November 26 
special issue which has a Show Business theme 
features color portraits of Yvette Mimieux and 
Paula Prentiss with caption credit to the film. 


COSMOPOLITAN—The November issue fea- 
tures a full page portrait of George Hamilton 
with caption credit to the film. 


CORONET—The January or February issue is 


running a full page profile on George Hamil- 
ton, discussing his role in the film. 


GLAMOUR—A portrait of George Hamilton 


with a short text on the film is in the November 
or December ‘‘What's New’’ feature. 


SEVENTEEN—Features a Connie Francis lay- 
out. 


NEWSWEEK—Has a piece on Paula Prentiss. 


GOOD HOUSEKEEPING—The January issue 


has a full page review with production stills. 


NEW YORK TIMES MAGAZINE — Has a 
‘‘New Faces” article which includes all of our 
young players from the film, 


TIE-UP Stilts 


Order by Number From National Screen Service 


PETS SPORTS CLOTHES BEACH APPAREL SUITS RADIOS 


5435 


1768 x 36 1768 x 45 5370 


Theyre going to GO...GO...GO... 


METRO 
GOLDWYN 
MAYER rn 


A EUTERPE 
PRODUCTION f 


when school lets out,on those rip-roaring 
. Spring vacations from Palm Springs to 

Ft. Lauderdale-when chaperones run for 
the hills...and parents turn grey overnite 


DOLOREs ee ae 


BARBAp ART. GFO mien ni “eUX- 
ANicHoys, CE Hay yvertE un cone 


APRENTISS-ZRANK GOS 4. taenesesees 
Screen Play by GEORGE WELLS 2 CLENDON SWARTHOUT © Directed by HENRY LEVIN © Produced w JOE PASTERNAK 


TREAT EE 


Ad No. 407—600 Lines (4 Cols. x 150 Lines} 


Here’s a chance for merchants in your town to use a great selling title 


to move their products. Use this special header to set up a full page, 
or section, of merchants co-op ads, with the header at the top of the 
page. Each individual ad should tie in with the title. 


Be sure theatre and playdate credit is given. 


This special header is available in mat form in either full 8-column 
size (mat #8X) or tabloid size (mat #5X). 
ORDER BY NUMBER FROM NSS. 


ROSE MARIE REID SUITS CREATE BIG 
SPLASH VIA CAMPAIGN IN “SEVENTEEN” 
MAGATINE 


One of the biggest promotions ever entered into by Rose Marie Reid, 
manufacturer of high-fashion swim suits, has been built around WHERE 
THE BOYS ARE, with the campaign including four full-page ads in the 
March issue of Seventeen Magazine, a folding mailing piece, a 
“‘dating’’ booklet entitled ‘‘Out In the All-Day Fun,’’ and individual 
merchandising stunts to tie-in with high school and college clothing de- 
partments. 


Contact Rose Marie Reid dealers in your community and work out as 
many point-of-sale tie-ins as possible, such as fashion shows, coke 
parties, record reveilles, etc. For additional information contact your 
local MGM press representative. 


NOVEL SIGNS ATTRACT ATTENTION 


Here is a unique idea in keeping with the spirit of WHERE THE BOYS 
ARE. 


Have your local sign shop make up colorful signs reading ‘‘Where the 
Boys Are’ and ‘‘Where the Girls Are’ for placement at suitable points 
around town, You will cause considerable comment when these signs 
are displayed in such locations as barbershops, beauty salons, men’s 
bars, rest rooms, clothing stores, etc. etc. 


\ 
y 


USE THIS SPECIAL AD HEADER FOR MERCHANTS CO-OP PAGE 


* this is the title of M-G-M’'s New Motion Picture 
starring DOLORES HART, GEORGE HAMILTON, 
YVETTE MIMIEUX, JIM HUTTON, BARBARA 
NICHOLS, PAULA PRENTISS, And Introducing 
CONNIE FRANCIS, In CinemaScope and METRO- 
COLOR, A EUTERPE PRODUCTION 


When You Shop At These Stores 


DEPARTMENT STORE WINDOW DISPLAYS 


Illustrated here are fashions worn by the stars of WHERE THE BOYS ARE. These stills pre- 
sent an opportunity for department and specialty store tie-ups. Use these photos as a group 
when possible. 

CONNIE FRANCIS DOLORES HART PAULA PRENTISS 


5385E 5587 5229 


GEORGE HAMILTON 


5593 


SCHOOL PRESS AGENT 


WHERE THE BOYS ARE concerns itself with the adventures of a group of college students. 
This opens the school areas for effective exploitation. To fully avail yourself of this oppor- 
tunity, appoint a student from your local college or high school as a ‘‘Hollywood Press 
Agent.” 


This can be done in a number of ways: place a want-ad in the local paper or college pub- 
lication; have your local radio station announce a letter-writing contest in which contestants 
explain ‘‘Why | Would Like to Be a Hollywood Press Agent.’’ The winner of the contest 
should be employed to publicize WHERE THE BOYS ARE for the one-week prior to the 
opening date. He should plant stories in the school publications, arrange for comments on 
the school radio and TV stations, post signs and window cards around the campus, conduct 
contests on campus, distribute WHERE THE BOYS ARE buttons (make them up locally) and 
in general, assist you in your campaign. 

A major aspect of your school campaign would be to have a screening of the film for the 
“Big Men and Big Women on Campus”’ in advance of your playdate. 


TELEVISION DANCE PARTIES 


Does your town have a local television teenage dance party? If it does, an ideal tie-up 
presents itself. Music and dance sequences in WHERE THE BOYS ARE suggest dance con- 
tests on television for teenagers. By tying in with local merchants you can promote suitable 
prizes such as dance ‘outfits'——sport shirts, skirts and sweaters, etc. Winners can be chosen 
by judges on the scene or by write-in votes from viewers. Perhaps you can promote a dance 
contest through a newspaper’s pet charity with an admission fee charged and all proceeds 
going to that charity. 


METRO -GOLDWYN- MAYER presents A EUTERPE, PRODUCTION s 


Once each year, during 


Easter school vacation, 
a million kids celebrate 


the Rites of Spring and 


migrate to the land of 
: ae the Beach Party, the 
o Beer Bust and a game 
known as boy-girl-Bingo. 
At this time, local residents 
unite in prayer, chaperones e 
run for their lives and 
policemen turn in their 
badges. 
‘‘Where the Boys Are”’ is the 
hilarious story of how four 
girls made out on their 
vacation — and why YOU 
have every right to a few 
grey hairs. 

So muster your courage, 
arents, and see ‘‘Where th 
_ Boys Are*’ You might as 
well know what you've long 
suspected. And you deserve 


a good laugh! 
Starring 


DOLORES HART GEORGE HAMILTON | 

YVETTE MIMIEUX + JIM HUTTON us 
BARBARA NICHOLS - PAULA PRENTISS 
with FRANK GORSHIN and introducing CONNIE FRANCIS 


Screen Play by GEORGE WELLS ~ sased on the nove! by GLENDON SWARTHOUT 
In CinemaScope and METROCOLOR 


Directed by HENRY LEVIN + Produced by JOE PASTERNAK 
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Ad No. 218—250 Lines (2 Cols. x 125 Lines) 
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It’s what goes on 
when school lets out 

on those rip-roaring 

Spring Vacations! 


staring DOLORES HART + GEORGE HAMILTON 
YVETTE MIMIEUX > JIM HUTTON 
BARBARA NICHOLS - PAULA PRENTISS 
with FRANK GORSHIN and intodcing CONNIE FRANCIS 


In CinemaScope and METROCOLOR 


THEATRE 


Ad No. | |0—70 Lines 


The hilarious inside story 
of what happens when 20,000 
Girls méet 20000 boys under a 
Fropic MOOn without a chaperone 

@ wm in kissing distance '1!! 


It’s Spring Vacation 
and the girls are 
go...go...going 


METRO 
GOLDWYN 
MAYER, 


Presents 


A EUTERPE 
PRODUCTION 
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DOLORES HART - GEORGE HAMILTON 
YVETTE MIMIEUX + JIM HUTTON 


sereen Py ty GEORGE WELLS + ccenoow swarthour * in CinemaScope ana METROCOLOR 
directed ty HENRY LEVIN - Produced by UE PASTERNAK 
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Ad No. 306—400 Lines (3 Cols. x 133 Lines) 


= SOMETHING‘S 
% bound to happen! 


THEATRE 


cg prt ee 
presents A EUTERPE PRODUCTION 


DOLORES HART 7 
* GEORGE HAMILTON § 
~ -YVETTE MIMIEUX : 
JIM HUTTON : 
BARBARA NICHOLS & 
PAULA PRENTISS 
i e vith sah GORSHIN and intodcing CONNIE FINDS 


1 “Directed by — LEVIN + Produced by JOE PASTERNAK ge 


Looking for fun? 
Then go-go-go.. 
METRO-GOLDWYN- MAYER — nts 


‘Where # the 


Boys Are’ 
CINEMASCOPE » METROCOLOR 
<= 

Ad N ey ‘x eo) fog ee pe) e fad " 
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It'S beach parties... 


The hilarious inside story 
of what goes on when 
schools let out on 

those rip-roaring 

Spring Vacations 

from Palm Springs 


beer busts... 


to Ft. Lauderdale — 
when chaperones, 
run for the 
hills and 
parents’ hair 
turns grey 
overnight 


and boy-girl bingo! 


A EUTERPE 


* swine DOLORES HART 
GEORGE HAMILTON 
YVETTE MIMIEUX 
JIM HUTTON 
BARBARA NICHOLS 
aoe | PAULA PRENTISS | 
oie vn FRANK GORSHIN oss CONNIE FRANCIS! 


..she sings 2 new hit songs 


Screen Play by GEORGE WELLS : BEENDON SWARTHOUT ® Directed by HENRY LEVIN © Produced ry JOE PASTERNAK 


In CINEMASCOPE AND METROCOLOR 
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Ad No. 307—400 Lines (3 Cols. x 133 Lines) 


* Starts THURSDAY at 


2 The YOUNG Comedy Hit 
THEATRE a of The Year... about 


kids away from home 
for the first time. 
METRO-GOLDWYN-MAYER presents 


A EUTERPE PRODUCTION 


‘Wher C fx 
the Boys 


Starring “Xs 

DOLORES HART - GEORGE HAMILTON 
WETTE MIMIEUX » JIM HUTTON 
BARBARA NICHOLS * PAULA PRENTISS 


with and Introducing 
FRANK GORSHIN + CONNIE FRANCIS 
in CINEMASCOPE 


Ad No. L-202—2 Cols. x 334," (106 Lines) 


be HILAR!ous 
oe 
“ebe INSIDE STORY 
of those 
R!IP-ROARING 
© soanc VACATION 


METRO-GOLDWYN-MAYER 
presents 
A EUTERPE PRODUCTION 


starring 


DOLORES HART. = 
GEORGE HAMILTON g 
_YVETTE MIMIEUX 
> JIM HUTION 3x 
BARBARA NICHOLS » PAULA PRENTISS 
with FRANK GORSHIN and ee CONNIE FRANCIS 


she sings 2 new hit songs 
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Screen Play by GEORGE WELLS = cienoon seriou ~ In CinemaScope and METROCOLOR 
Directed by HENRY LEVIN + Produced by JOE PASTERNAK 
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Girls: 
Are you 
Man Hating? 


or planning a little 
Experi-Mating? 


ie 


Are you being’ 
Shot Down? 

or giving them 

the Run Around? 


e 
‘en! 


aoe 


ae 
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Parents: fn 


Are you getting - 
Palpitations? - 
hearing about those : 


Easter School Vacations? 


See WhEre tne Boys ARC’ 


METRO-GOLDWYN-MAYER presents 
A EUTERPE PRODUCTION 
In CinemaScope and METROCOLOR 


string DOLORES HART+ GEORGE HAMILTON -YVETTE MIMIEUX 
JIM HUTTON » BARBARA NICHOLS » PAULA PRENTISS 4 
wih FRANK GORSHIN * andinvosucing CONNIE FRANCIS L.-she sings 2 new hit songs |/+!/ 


Based on the Novel by 


Screen Play by GEORGE WELLS . ctenoon swartHout Directed by HENRY LEVIN = Produced by JOE PASTERNAK 
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Ad No. 309—420 Lines (3 Cols. x 140 Lines) 
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Once each year, during 
Easter school vacation, 

a million kids celebrate 
the Rites of Spring and 
migrate to the land of 
the Beach Party, the 
Beer Bust and a game 
known as boy-girl- Bingo. 
At this time, local residents 
unite in prayer, chaperones 
run for their lives and 
policemen turn in their 

badges. ; 
‘Where the Boys Are”’ is the 
hilarious story of how four 
girls made out on their 
vacation — and why YOU 
have every right to a few 
grey hairs. 

So muster your courage, 
parents, and see ‘‘Where the 
Boys Are?’ You might as 
well know what you've long 
suspected. And you deserve. 

a good laugh! 


METRO-GOLDWYN-MAYER 
presents 
A EUTERPE PRODUCTION 


‘Where the Boys Are’ 


aarine DOLORES HART: GEORGE HAMILTON 
YVETTE MIMIEUX + JIM HUTTON 
BARBARA NICHOLS - PAULA PRENTISS 


with FRANK GORSHIN * and introducing CONNIE FRANCIS « In CinemaScope and METROCOLOR 
* Directed by HENRY LEVIN * Produced by JOE PASTERNAK 


Hear CONNIE FRANCIS 
sing 2 new hit songs 


Screen Play by GEORGE WELLS » Based on the Novel by GLENDON SWARTHOUT 


THEATRE 


Ad No. 310—470 Lines (3 Cols. x 157 Lines) 
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A SPECIAL GUIDE FOR GIRLS THAT TELLS “WHERE THE BOYS ARE” 
AND WHAT TO DO WITH THEM! THIS 2-COLOR FOUR-PAGE BOOKLET 
WILL START YOUR WHOLE TOWN CHUCKLING! 


NoT TO DO) 


WHAT TO DO (AND WHAT 
WH 


EN YOU GO. 


“WHERE 
THE = 
BOYS fc 
ARE. 


DOLORES HART- GEORGE HAMILTON -YVETTE MIMIEUX 
JIM HUT TON: BARBARA NICHOLS - PAULA PRENTISS 
RANK CONNIE FRANCIS 


tyatrated by SCENES ee oe 
: Meret ow) Mayer 
Mam THE povs ARES” 


. designing 
w quel, and 


$5.25 per M (unimprinted) IMPRINTED HERALDS 
a Complete with theatre sig. playdates and co-feature etc. All prices F.O.B. 
Here’s a booklet that’s really different! Distribute this on back page as per sample: Order Direct from 
one through your theatre lobby, around schools, stores, See ae $ 9.25 ae ee $22.25 CATO SHOW 
restaurants, etc. and your whole town will soon be talk- 2000 oo. $15.75 4000 ............-. $28.79 PRINTING CO., INC. 
Each additional M................ $6.50 


ing and chuckling about WHERE THE BOYS ARE. 
The booklet’s back page has space for your theatre and 


tato..N. ¥. 
PHONE: TRemont 8-0861 


Your check or money order must accompany order. Please 
advise how to ship—if shipped parcel post, charges will 
playdate information. be billed separately. 


COLLEGE PENNANTS FOR THEATRE DISPLAY 40 x 60 ACTION DISPLAY POSTER 


Illustrated here are 9” x 27” vari- 
colored felt college pennants im- 
printed with ‘‘Where the Boys 
PRICES 


BLACK AND WHITE 
quee, front and lobby, candy 


counter, ticket booth etc. for an $11.00 


eye-catching display. Distribute 


Are.”’ Hang these from your mar- 


IN COLOR 


pennants to sweet shops, drug $16 00 


stores, campus shops etc. to have 


the whole town talking about If wanted with casel 
WHERE THE BOYS ARE. add $1.00 
Price: Minimum Order 50 for $15 When ordering please 
Order directly from ae 
NATIONAL FLAG AND DISPLAY CO. Order direct from: 
43 West 21st Street 
New Yorke 108. Y. IDEAL 
ORegon 5-5230 PHOTOGRAPHIC aaa Ze 
CORP. glaring 


Cee DOLORES HART - GEORGE HAMILTON - YVETTE MIMIEUX 
COMMERCIAL TV TRAILER ; JIM HUTTON - BARBARA NICHOLS - PAULA PRENTISS 
ee wv FRANK GORSHIN i wiotone CONNIE FRANCIS 
GE 


A special 20-second commercial TV trailer combining both an- sees fies w GEORGE WELLS - tcvenematn omen 

imated and live action has been completed for MGM’s WHERE directed by HENRY LEVIN ~ Produced by 10E PASTERNAK 
THE BOYS ARE and is spearheading extensive TV-radio promo- 
tions for the Joe Pasternak comedy. To get your copy of the 


commercial TV trailer, contact your local MGM Press repre- This 40 x 60 poster, mounted on heavy board, carries exciting scenes from WHERE THE BOYS ARE. Use it as an 
° advance lobby display and move it out front when the picture is current. This unusual poster is perfect for window 
sentative. displays and merchant tie-ins. It can also be incorporated in lobby set-pieces or false fronts, 
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Starts THURSDAY at 


THEATRE 


YOUTH ON A FLING IN THE 
SUN... where everything 
goes—from beach parties — 


The HILARIOUS inside 
Story of those wild 
Spring Vacations — 
when school lets 
out and girls 


— ¥ 
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METRO-GOLDWYN-MAYER presents 


A EUTERPE PRODUCTION 


‘Where 


starring 


e’ DOLORES HART - GEORGE HAMILTON - YVETTE MIMIEUX 
JIM HUTTON - BARBARA NICHOLS - PAULA PRENTISS 


vite FRANK GORSHIN and introducing GONNIE FRANCIS 


METRO-GOLDWYN-MAYER presents A EUTERPE PRODUCTION» 
starring of /™ 

DOLORES HART - GEORGE HAMILTON cm g 

YVETTE MIMIEUX - JIM HUTTON 

. BARBARA NICHOLS = 

PAULA PRENTISS : 

with FRANK GORSHIN 


and introducing 


CINEMASCOPE 


metroCOLOR 


CINEMASCOPE 


METROCOLOR 


Screen Play by 
GEORGE WELLS 
Based on the Novel by 
GLENDON SWARTHOUT 
Directed by 
HENRY LEVIN 
Produced by 


JOE PASTERNAK 


Screen Play by GEORGE WELLS 


Based on the Novel by GLENDON SWARTHOUT 
Directed by HENRY LEVIN 
Produced by JOE PASTERNAK 


Ad No. L-203—2 Cols. x 71/2" (210 Lines) 


Ad No. L-30!—3 Cols. x 8" (336 Lines) 
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THEATRE 


LAST 2 DAYS 


THEATRE 


LAST 3 DAYS 


The HILARIOUS 
inside story of 

those wild spring 
vacations! 

M-G-M presents 


A EUTERPE PRODUCTION 


Starts THURS. 


The HILARIOUS 
inside story of ; 
those wild spring 
vacations! 
M-G-M presents 


A EUTERPE PRODUCTION 


Where: 


the 
Boys 
ARe’ 


arrin 


GEORGE HAMILTON = 
YVETTE MIMIEUX 
JIM HUTTON - BARBARA NICHOLS 
PAULA PRENTISS 
with FRANK GORSHIN 


and introducing 


CONNIE FRANCIS 


A 
x 
‘E. 
his is a prime 


specimen of Homo 
Sapiens juvenilis, 
during the annual Spring 
Migration to the land of 
the beach party and 

the beer bust! 


‘arrin 


GEORGE HAMILTON 
YVETTE MIMIEUX 
JIM HUTTON BARBARA NICHOLS 
PAULA PRENTISS 
with FRANK GORSHIN 


and introducing 


CONNIE FRANCIS 


He’s going 


“Where 
the Boy. 
Are’ 


‘cause that’s where 
the girls will be! 


"NEXT ATTRACTION - re 


; METRO-GOLDWYN-MAYER presents A Euterpe Production its 
In CinemaScope and METROCOLOR : 
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Ad No. L-104 
| Col. x 5" (70 Lines) Ad No. 213—150 Lines (2 Cols. x 75 Lines) | Col. x 5'' (70 Lines) 


Ad No. L-103 
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CONNIE FRANCIS SINGS 
“WHERE THE BOYS ARE” 
ON M-G-M RECORDS! 


A non-musical picture, WHERE THE BOYS ARE offers 
powerful musical promotional opportunities in the 
person of MGM Records star Connie Francis, one of 
the music world’s top performers. 


M-G-M Records has issued a recording which will 
prove to be of great help in selling your playdate. 
Connie Francis’ recording of the title song, WHERE 
THE BOYS ARE, is being distributed in a special 
sleeve, the front cover of which is illustrated on this 
page. Similar style WINDOW STREAMERS are also 
available from MGM Records distributors. 


Get local disc jockeys to dedicate a portion of their 
programs to a ‘‘Salute to Connie Francis’’ during 
which time they play only her recordings. A good 
idea would be to have disc jockeys develop a mu- 
sical biography of Miss Francis, tracing her career 
by playing records to illustrate the various stages. 


Be sure to approach music and record stores for 
joint promotions. Set up colorful window and coun- 
ter displays using photos and posters. 


Hear CONNIE FRANCIS sing 


THE HIT SONG FROM THE NEW M-G-M PICTURE 


“WHERE THE BOYS ARE” 
on MG WAG 


SeeTHE PiCTUREI =i 


Place a small counter card in the many ‘‘Juke Joints”’ 
around. Arrange to have Connie Francis recordings 
placed high on the lists of the juke boxes. 


The music from WHERE THE BOYS ARE, including 
the title song and “Turn on the Sunshine,”’ plus ‘‘Have 
You Met Miss Fandango,”’ has been published with 
the title sheets of each containing WHERE THE BOYS 
ARE art and picture credits. ‘Where the Boys Are’’ 
and ‘Turn on the Sunshine” are published by Aldon 
Music Inc. ‘‘Have You Met Miss Fandango”’ is pub- 
lished by Chappell Music Inc. Cash in on the popularity 
of these songs by working with your music stores on 
windows and other tie-ups. 


Also featured in WHERE THE BOYS ARE is the music 
of Pete Rugolo, popular jazz artist, and Mercury Re- 
cording star. Here, then, is an opportunity to attract 
attention from the many jazz buffs in your area. Make 
sure that all your music promotions stress Rugolo’s 
music in the film as well as his records. 
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SPECIAL CONTEST MAT 


Here is a new contest mat that will get you extra space in your local newspaper. The 
idea is simple: contestants try to discover how many boys’ faces are hidden in the tropical 
foliage (there are 20). Available in 3-column mat form, this drawing may be utilized in 
a number of effective ways: 


1. Plant with local paper for use as a contest. 

2. Use as a herald. 

3. Blow-up and mount as a display piece in your lobby. 
4. Use as a bagstuffer in supermarkets. 


ORDER MAAT NUMBER X-30 FROM NSS. 


FLAGS, VALANCE AND STREAMER DISPLAYS 


METRO GOLDWYN MAYER 


presents A EUTERPE pRoDucTION 


Order Directly from 


NATIONAL FLAG AND DISPLAY CO. 
43 W. 21st STREET, NEW YORK 10, N. Y. 


DOLORES HART - GEORGE HAMILTON 

JIM HUTTON —YVETTE MIMIEUX 
BARBARA NICHOLS 
PAULA PRENTISS 


In CinemaScope 
and METROCOLOR 


SATIN USHER’S BADGE 
40¢ each 


3-PC. FLUORESCENT SATIN STREAMER — $15.00 each. 


Os. # 
DOLORES HART paRBARA NICHOLS 


GEORGE HAMILTON. PAULA PREWTsg 
\ FRANK GORSHIN 
re wunted q 
sh cael! aa a ct es 


! 


DOLORES HART BARBARA NICHOLS 
GEORGE HAMILTON _ PAULA PRENTISS 
FRANK GORSHIN 
JIM HUTTON 


\\erTE MIMIEUS CONNIE FRANCIS 


COMPLETE CAMPAIGN MAT All of These Ad and Scene Cuts On One Mat 


Metro 
Goldwyn 
Mayer presents 
A Euterpe Production 


Metro- Goldwyn- Mayer presents 
uN A Euterpe Production 


eeet®eeee®e 


. 
$ In CinemaScope and METROCOLOR 
. 


Its Boy-GiRL BINGo!! 
Ad No. 107 Metro : 5 


Goldwyn 
Mayer presents 
A Euterpe Production 


in CinemaScope and METROCOLOR 


Ad No. 207 
The HILARIOUS 
inside story of those 
wild spring vacations! 
METRO-GOLDWYN-MAYER presents 
‘Ww A EUTERPE PRODUCTION 
the Boys 
©@ Are’ 
CINEMASCOPE 
meTROCQLOR 
It?s romance on the beach at 
Fort Lauderdale, Florida, for 
Dolores Hart and George 
Hamilton in MGM’s love-and- << S”——_ 
laugh-filled comedy, eee 
the Boys Are.” Also starred in 
the CinemaScope and color Ad No. L-102 , 
lg habe pec bane cae ri | Col. x 3" (42 Lines) Ad No. L-201—2 Cols. x 21/2"' (70 Lines) 


Jim Hutton, Barbara Nichols, 
Paula Prentiss, Chill Wills and 
famed songstress Connie 
Francis, in her movie debut. 


Mat |-B 


The hilarious inside story 


OF WHAT GOES ON WHEN SCHOOL LETS OUT.., 
on 

those 

rip roaring 
Spring 
Vacations! 


METRO 
GOLDWYN 
MAYER 


Presents 


A EUTERPE 
PRODUCTION 


starring 


DOLORES HART - GEORGE HAMILTON = 
YVETTE MIMIEUX - JIM HUTTON - BARBARA NICHOLS - PAULA PRENTISS 


with FRANK GORSHIN and introducing CONNIE FRANCIS 
m3 Hear CONNIE FRANCIS | 
> sing 2 new hit songs 


Screen Play by 


Based on the Novel by A M 2 
GEORGE WELLS armonsuanosr = mene ont MeTROCOURE, 2 


Directed by HENRY LEVIN * Produced by JOE PASTERNAK 


{AE Agkek-E 


Paula Prentiss, exciting new screen ‘‘find,’? and Jim Hutton 
are bitten by the love bug in MGM’s gay romantic comedy, 
‘*Where the Boys Are,” set against a background of Fort Lauder- 
dale, Florida. The CinemaScope and color production also 
stars Dolores Hart, George Hamilton, Yvette Mimieux, Bar- 
bara Nichols, Chill Wills and famed songstress Connie Francis, 
making her motion picture debut. 


Mat 2-B Ad No. 214 


COMPOSITE AD AND Individual Mats Pictured Above May be Ordered Singly (By Numbers 
PUBLICITY MAT SPECIAL MAT NO. 1 Indicated) At Regular Prices from NATIONAL SCREEN SERVICE 
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3 
SCREEN FOR CAMPUS 
OPINION-MAKERS 


Representatives of key high 
school and college papers in 
area can stir up interest in prime 
teen-age market. 


4 


CUTOUTS FOR LOBBY 
“Preview WHERE THE BOYS 
ARE with a cutout display of 
Dolores Hart, Connie Francis, 
Yvette Mimieux, and Paula 
Prentiss in your lobby. Supple- 
ment this display with a side 
panel of portraits of George 
Hamilton, Jim Hutton and Rory 
Harrity. 


tu use a vacalon in my own 
home town.” Tie-in with local 
merchants to promote prizes in- 
cluding an itinerary of dinner, 
dancing, ice skating etc. Award 
guest tickets to runners-up. 


6 
ou Ae oe) 5 
SWEET SHOPS 

Supply proprietors of campus 
sweet shops and neighborhood 
drugstores with display boards 
of photos from WHERE THE 
BOYS ARE. 


i 
STREET STUNT 
Have girls carrying suitcases 
and umbrellas which read 
WHERE THE BOYS ARE walk 
through busy sections of town. 
Tie-in with local luggage stores. 


8 
CAMPUS CLOTHING 
STORES 

Display appropriate stills from 
WHERE THE BOYS ARE in high 
school and campus men’s wear 
shops. “WHERE THE BOYS 
ARE” makes an excellent sell- 
ing line. For instance: WHERE 
THE BOYS ARE is where you'll 
find (brand name) suits. 


9 
JALOPY JOY RIDE 

Have college students ‘joy ride’ 
on busy Saturday afternoon 
through shopping areas and col- 
lege campuses in beat-up jalopy 
with scrawl on side announc- 
ing: ‘We're going WHERE THE 
BOYS ARE — at the.... theatre. 
It's a carload of laughs!” 


10 
CONTEST 
r contest at your 
applicants sub- 
in bathing suit. 
n lobby before 
ERE THE BOYS 
vill be asked to 
avorite. Top ten 
finalists in a 
it” held in thea- 
uc ut opening of WHERE THE 
BOYS ARE. Tie-in with local 


merchants for prizes. 


1] 
CUSTOMERS GET 
QUICK TAN IN 
THEATRE LOBBY 


Tie-in with Coppertone Tanning 
Lotion dealers for a promotion 
stunt. Have an attractive girl 
dressed in a bathing suit sta- 
tioned in your lobby to give 
theatre customers a “quick tan” 
with Coppertone’s new “QT” 
instant-tanning lotion. 
Another variation on this theme 
is to set up a “resort area’ in the 
lobby. A bed of sand, a fake 
palm tree and a sunlamp rigged 
up to give customers a five-min- 
ute sun bath 4~~oint an usher 
ch to insure 


JDIOS 

3 BOYS ARE 
studios. Get 
id other pro- 
‘ontests with 
1s prizes. For 
ned at girls 
some dance 
e.’ Use stills 
\e picture in 
ty windows 
elf. 


IRE 

Ss 
mune suus irom WHERE THE 
BOYS ARE available to book 
dealers who carry Glendon 
Swarthout’s original novel, 
WHERE THE BOYS ARE. Inter- 
ior displays and a window treat- 
ment make effective publicity. 
Be sure that campus book stores 
and drugstores near high 
schools or campuses in your 
locality carry the Signet paper- 
back edition of WHERE THE 
BOYS ARE. 


14 
“PREVIEW WEEK” 
OF CONNIE FRANCIS 
RECORDS 

Play Connie Francis’ MGM Rec- 
ord of the title song from WHERE 
THE BOYS ARE in the lobby and 
during intermissions for a week 
or so before the opening of your 
playdate. Tie-in with a record 
dealer who will set up a display 
of Connie Francis records in 
your lobby. 


15 
ROCK-AND-ROLL 
BALLROOM 
Rope off a “ballroom” beside 
your box office where a teenage 
couple dance rock-and-roll steps 
to Connie Francis or Pete Rugolo 
recordings. Tie-in with record 

dealers and dance studios. 


16 
USHERS IN 
COLLEGE CLOTHES 

Have your ushers and usher- 
ettes wear collegiate dress. Ush- 
ers in bright blazers, Ivy League 
slacks and beanies; usherettes 
in skirts, sweaters and campus 
footwear. 


i7 
MYSTERY BOY 
IDENTIFICATION STUNT 
Let the girls in your town find 
“Where the Boys Are.” 
Work through your local radio 
station with a top disc jockey 
or other popular performer. 
Through his show, announce 
that a boy (or boys) will be 
somewhere in your town at a 
given time of day. Disc Jockey 
should give clues at 10-minute 
intervals on his show. The clues 
going into more detail as the 
show progresses. Those girls 
able to identify the mystery boy 
and who approach him saying 
... Tam now ‘Where the Boys 
Are’” will be rewarded with 
guest tickets to the picture. 
It might be fun to have the mys- 
tery boy carry a portable radio 
tuned in to the disc jockey so 
that passersby could get clues as 
to the mystery boy's where- 
abouts. 
The reverse of this stunt, of 
course, is to use girls in place of 
the mystery boy. 


18 
BUMPER STRIPS 
Have parking lots near your 
theatre affix bumper strips bally- 
hooing WHERE THE BOYS ARE 
to your patrons’ cars. 


19 
“WHERE THE BOYS 
ARE” BADGES 

Have badges made up locally 
spelling out WHERE-THE-BOYS- 
ARE. Have girls dressed in col- 
legiate attire hand them out to 
passers-by in front of your thea- 
tre. 


20 
PARENT GROUP 
ENDORSEMENT 


Invite officers of parents’ organi- 
zations to special screenings of 
WHERE THE BOYS ARE. Seek 
endorsements from these 
groups. The Signet paperback 
book will make an excellent 
mailer to send parents’ organi- 
zations. 


21 
DANCE 
INVITATIONS 
See that invitations to class and 
fraternity dances in your local- 
ity are imprinted with “WHERE 
THE BOYS ARE,” together with 
theatre and playdate copy. 


22 
DIRECTORY CARDS 


Have a card printed listing col- 
lege fraternity chapters in your 
locality with their addresses and 
phone numbers. The idea can 
also be applied to YMCA's and 
men’s clubs. At the head imprint 
“WHERE THE: BOYS ARE  to- 
gether with theatre and play- 
date credits. 


23 

STREET BALLYHOO 
Use attractive girls to sell 
WHERE THE BOYS ARE. 
Four girls, dressed identically in 
sweaters and skirts, each 
sweater bearing one word of 
the title, will prove an attention- 
getting stunt of major propor- 
tions. 
Send the girls through the busy 
parts of town, distributing flyers. 
Make sure they will be seen by 
high school and college students 
in school localities. 
Have a fifth girl, whose sweater 
is emblazened with theatre and 
playdate credit. 


24 
LETTER WRITING 

CONTEST 
WHERE THE BOYS ARE is a 
story of girls who go “Where 
The Boys Are.” 
This suggests a contest aimed 
towards girls in which they write 
letters in 50 words or less, ex- 
plaining “Where I Met My Boy.” 
This contest should be con- 
ducted through the local news- 
paper or disc jockey with guest 
tickets to the writers of the ]0 
best letters. 
With a few words of explana- 
tion, this contest can be reversed 
—so boys may explain where 
they found their girls. 


25 
BLIND DATES FOR 
GIRLS APPEARING 
“WHERE THE BOYS ARE” 
Here is a stunt for girls to win 
a date with a boy to see WHERE 
THE BOYS ARE. Invite a leading 
group of males (the local foot- 
ball team, the basketball squad, 
etc.) to be your guests on open- 
ing night—and announce that 
girls appearing “where the boys 
are” will have an opportunity to 
have a “blind date’ with one of 
them. Flood the campus, sweet 
shop, drug stores, music shops, 
etc., with numbered heralds or 
tickets. As the boy guests arrive 
at the theatre have each one 
wear a large number on his 
lapel. The girls who have the 
lucky matching numbers on their 
heralds win a date to see WHERE 
THE BOYS ARE with the boy who 
is wearing a corresponding num- 


ber. 


26 
ATHLETIC 
SCHEDULES 
Have schedules for school athlet- 
ic teams in your community im- 
printed with ‘WHERE THE 
BOYS ARE” together with thea- 
tre and playdate credits. 


a7 
CAMPUS 

RADIO STATIONS 
Have college radio stations plug 
WHERE THE BOYS ARE to cam- 
pus listeners. Their disc jockey 
can play Connie Francis’ MGM 
recording of the title song. 


28 
CHRISTMAS PARTIES 
Christmas parties given by fra- 
ternities and other school organ- 
izations offer an excellent pro- 
motion for WHERE THE BOYS 
ARE. Tie-in with local merchants 

to promote gifts to a charity. 


29 
FRATERNITY HOUSE 
DECORATION CONTEST 
Hold a contest for fraternities to 
decorate the exterior of their 
houses in a WHERE THE BOYS 
ARE motif. Award guest tickets 
to the chapter with the most suc- 

cessful entry. 


30 
RADIO “SONG” 
CONTEST 


Our title inspires a contest in 
which the winner submits the 
longest list of songs with the 
word ‘boys’ in the title. Tie this 
in with a local disc jockey who 
would offer the MGM record- 
ing to the winner, plus guest 
tickets to runners-up. A partial 
list might include: ‘Rally Round 
the Flag Boys,” or ‘When the 
Boys Talk About the Girls.” 
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a ‘ This is MERRITT 


(and there are 20,000 more 
just like her) 


This is TUGGLE 


(and there are 20,000 more 
just like her) 


Girls: 


ak to Enroute to 
E meet the boys meet the boys 
: A Boys: during Spring 

* >; Are you in 

: Are you : = veins 


Pas during Spring 
vacation in 

: Shot Down? 

Man Hating? 


vacation in 
the land of the land of 
: the ee ee the beer bust, 
: ptt at the beac the beach 
. : . “OF Living them < party and party and 
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Ad No. 208—70 Lines 


Ad No. 209—70 Lines 


. 
emt Oe See SY SCLS SS) Cle Cetra a Fe: 


WAU YT Dam MNPp rT =| 


: : Students: 
Parents: o : 


: Have you ever played 
: BOY-GIRL BINGO? 


: New Rules! New Holds! 
Everybody Wins! 


- It’s a game the girls play... 
: “WheEre tre Boys Are’ 


THEATRE : * THEATRE . 


: ‘ . See 


Ad No. 210—70 Lines 


Ad No. 21 1—70 Lines FRANCIS 


: Are you getting 
: Palpitations? 


: hearing about those 
: Easter School Vacations? 


> See WhEFe tne Boys ARC’ 


ae : ec 


METRO-GOLDWYN-MAYER presents 
A EUTERPE PRODUCTION 
in CINEMASCOPE AND METROCOLOR 


METRO-GOLDWYN-MAYER presents 
A EUTERPE PRODUCTION 
in CINEMASCOPE AND METROCOLOR 


Ad No. | |3—70 Lines Ad No. | | |—70 Lines 


This is ANGIE 


(and there are 20,000 more 
just like her) 


This is MELANIE 


(and there are 20,000 more 
just like her) 


Enroute to 


Enroute to 
meet the boys 


meet the boys 


17 


WoRR 
KusneT 


<— 


of the best. 


starring 
in her 


during Spring 
vacation in 


during Spring 
vacation in 


the land of the land of 
the beer bust, the beer bust, 
' the beach the beach 
first & party and . party and 
ied SF 2 a game : a game 
; ; known as nown as 
Capitalize on the | boy-girl- boy-girl- 
osulceile of ich bingo! bingo! 
Connie Francis. 
Place this ad on = (7/@//0U8 
: story of 
your local radio, esi 
‘ P what happens F her sing 
Vv. or music page yn, copa) he te 
lets out and (available 
‘ on 
the girls M-G-M 
all go records) 


The line drawing illustrated 
here is not available as a mat. 
It may be used as art in con- 
structing line plate ads for use 
where half-tone results are not 


Where The 
Boys Are 


A EUTERPE PRODUCTION from M-G-M 
in CinemaScope and METROCOLOR 


TE Be AT RE 


Ad No. 130—73 Lines 


METRO-GOLDWYN-MAYER presents 
A EUTERPE PRODUCTION 
IN CINEMASCOPE AND METROCOLOR 


Ad No. | 14—70 Lines 


METRO-GOLDWYN - MAYER presents 
A EUTERPE PRODUCTION 
IN CINEMASCOPE AND METROCOLOR 


Ad No. | 12—70 Lines 


hilarious 
= inside-story 
= of why 

= parents’ hai 
turns grey! 


METRO-GOLDWYN-MAYER 
presents 


A EUTERPE PRODUCTION 


m= -YVETTE MIMIEUX - JIM HUTTON 
Be BARBARA NICHOLS - PAULA PRENTISS 
Bs win FRANK GORSHIN nvtty CONNIE FRANCIS 


In CinemaScope and METROCOLOR 


PReEATR t 


Ad No. | 15—95 Lines 
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When 20000 GIRLS meet 20,000 BOYS 
SOMETHING/S bound to happen! 
And it does-every Spring-when the schools let out 


and from Ft. Lauderdale to Palm Springs the girls 
go where the boys are—to love, laugh and live-it-up! 


Merritt’s date He wasn’t 


Melanie's date “Ys 
had a yacht, thought any really a blind* 
a million girl was fair date - just 


bucks and a game-a nearsighted 

brand new thousand -and all Angie 

technique! miles could do was 
from sing! 


home! 


Hear 
~ CONNIE 
S. FRANCIS 
sing 2 new 
hit songs 


METRO-GOLDWYN-MAYER Hee A EUTERPE PRODUCTION 


DOLORES HART - GEORGE HAMILTON - YVETTE MIMIEUX - JIM HUTTON 
BARBARA NICHOLS - PAULA PRENTISS - FRANK GoRsHIN CONNIE FRANCIS 


Screen Play by GEORGE WELLS © GLENDON SWARTHOUT ® Directed by HENRY LEVIN * Produced by JOE PASTERNA > Me TREC OL On 


THEATSE E 


Ad No. 406—550 Lines (4 Cols. x 137 Lines) 


Metro -Goldwyn-Mayer 
presents 
A Euterpe Production 


; They’re 


A "s Mat as 
eurerre 9° ¥ oe a act 
PRODUCTION 
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XR <s J 
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In CinemaScope and METROCOLOR ss 


hon, 


Stn CinemaScope 


: and METROCOLOR 4 
Ad No. 109—45 Lines 


. i M-G-M’s HILARIOUS INSIDE STORY 
: Girls: | , OF WHAT GOES ON WHEN SCHOOL LETS OUT 
Mar Ei ON THOSE RIP-ROARING. 4% SPRING VACATIONS! 


Man Hating? 
or planning a little 
Experi-Mating? 


See * 


Boys: 

Are you being 
Shot Down? 

or giving them 
the Run Around? 


“at. \ 
uo GO 
GOLDWYN 

MAYER, oresents 


A EUTERPE PRODUCTION 


* 


See 
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Are you getting 
Palpitations? 

hearing about those : 
Easter School Vacations? 


METRO-GOLDWYN-MAYER presents 
° A EUTERPE PRODUCTION 
In CinemaScope and METROCOLOR 


“Let's live on love, 
potato chips, 
pretzels 

and beer!” 


“Me need a “He called it 

chaperone? | was boy-girl-bingo, 
captain of the but | kept 

girl’s hockey team!”’ losing every time!” 


“Who cares if 
they kiss and tell, 
advertising makes 

the world go ’round!’’ 


real blind date. 
She stepped on 
my eye-glasses!”’ 


starring 


DOLORES HART- GEORGE HAMILTON 
YVETTE MIMIEUX - JIM HUTTON 
BARBARA NICHOLS - PAULA PRENTIS 


and introducing 


is. A Ves 
Screen Play by GEORGE WELLS 


Based on the Novel by GLENDON SWARTHOUT 


Directed by HENRY LEVIN 


staring DOLORES HART+ GEORGE HAMILTON - YVETTE MIMIEUX 
JIM HUTTON » BARBARA NICHOLS - PAULA PRENTISS feed 
wih FRANK GORSHIN * sod inroaveine CONNIE FRANCIS [she sings 2 new hit songs |/Y a 
Screen Play by GEORGE WELLS « ctenoon swastuour + Directed by HENRY LEVIN = Produced by JOE PASTERNAK i 


THEATRE 


Ad No. 215—185 Lines (2 Cols. x 92 Lines) 


Produced by JOE PASTERNAK 
Ir CinemaScope and METROCOLOR 


FRANK GORSHIN CONNIE FRANCIS, 


+.she sings 2 new hit songs = 
eae 


doh ceeAei ghae 


Ad No. 308—285 Lines (3 Cols. x 95 Lines) 


RADIO ANNOUNCEMENTS 


60-SECOND LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: MGM presents six exciting new stars for the Sixties! Six 
YOUNG stars intent on love, laughs and the pursuit of uninhibited happi- 
ness in MGM’s—-WHERE THE BOYS ARE! The hilarious story of what hap- 
pens when 20,000 college kids invade Florida for a warm, wild, and 
wonderful Spring vacation! WHERE THE BOYS ARE! The movie in which 
singing star CONNIE FRANCIS makes her tuneful debut! WHERE THE BOYS 
ARE! Starring beautiful young Dolores Hart—fresh from a year on the 
Broadway stage . . . George Hamilton—a young Valentino . . . Life Cover 
Gal Yvette Mimieux* .. . pretty, pert and provocative . . . Jim Hutton—who 
wins a host of laugh laurels in this very funny movie . . . Barbara Nichols— 
as an underwater bathing beauty . . . Pretty Paula Prentiss—recruited to 
stardom right off the Northwestern campus . . . And introducing Connie 
Francis! Have a young time. Go-Go-Go — WHERE THE BOYS ARE! In 
CinemaScope and MetroColor, Starting .... at... . theater. 


60-SECOND LIVE ANNOUNCEMENT No. 2 
ANNOUNCER: Go-Go-Go! WHERE THE BOYS ARE! Have a hilarious fling 
in Florida in MGM’s WHERE THE BOYS ARE! Watch 20,000 college kids 
invade Florida on a wild and wonderful Spring vacation! And do they make 
out! . . . Imagine Ten Thousand Boys! All together! And ten thousand girls 
who follow them to play Boy-Girl-Bingo—a brand new game at which every- 
body wins! . . . Beach parties . . . jazz sessions . . . laugh sessions . . . 
LOVE SESSIONS . . . WHERE THE BOYS ARE! Join a cast of Hollywood's 
brightest and most exciting young stars—like Dolores Hart, George Hamil- 
ton, Yvette Mimieux,* Jim Hutton, Barbara Nichols, Paula Prentiss and 
CONNIE FRANCIS—singing up a storm! Go-Go-Go—WHERE THE BOYS 
ARE! In CinemaScope and MetroColor. Starting .... at the... . theater. 


60-SECOND LIVE ANNOUNCEMENT No. 3 


ANNOUNCER: For 50 weeks a year, Fort Lauderdale, Florida, is a small 
corner of tropical heaven. Then, for two weeks during the Easter College 
vacation, a change comes over the place. Twenty thousand college students 
turn this small corner of heaven into a sizeable chunk of Bedlam. The boys 
come to soak up the sun—and a few carloads of beer. The girls come, 
very simply, because this is—-WHERE THE BOYS ARE! See it happen on the 
screen as Connie Francis makes her movie debut in MGM’s WHERE THE 
BOYS ARE... She sings up a storm! Go along with her on this wild, won- 
derful Spring vacation! Learn all about the game called—Boy-and-Girl 
Bingo! Join fabulous beach parties, where some girls learn that when you 
stop counting kisses—suddenly there may be one too many. Go-Go-Go . . . 
WHERE THE BOYS ARE! In MetroColor! Starring Dolores Hart, George 
Hamilton, Yvette Mimieux* and Connie Francis. Starting ....at.... 
theater. 


30-SECOND LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: If you really want to live it up, and laugh it up, then Go- 
Go-Go . . . WHERE THE BOYS ARE! See the hilarious inside story of what 
happens when 20,000 college kids invade Florida for a wild and wonderful 


Spring vacation! See WHERE THE BOYS ARE! With Six New Stars for the 

Sixties—Dolores Hart, George Hamilton, Yvette Mimieux, * Jim Hutton, Bar- 

bara Nichols, Paula Prentiss, and Connie Francis! In MetroColor! Starting 
. at... . theater. 


30-SECOND LIVE ANNOUNCEMENT No. 2 
ANNOUNCER: Connie Francis sings up a storm as she makes her movie 
debut in MGM's WHERE THE BOYS ARE . . . Go along with her and 20,000 
college boys and girls on a wild, wonderful Spring vacation in Florida! 
And get yourself a hilarious education about college kids from all over the 
nation when you Go-Go-Go . . . WHERE THE BOYS ARE! Starring Dolores 
Hart, George Hamilton, Yvette Mimieux* and Connie Francis! In Metrocolor. 
Starfing. <. at... .-. theater. 


20-SECOND LIVE ANNOUNCEMENT No. 1 


ANNOUNCER: Go!—Go!— Go! WHERE THE BOYS ARE! Join 20,000 
College Kids on a wild, wonderful Florida vacation! In MGM's — WHERE 
THE BOYS ARE! Starring Dolores Hart, George Hamilton, Yvette Mimieux* 
. . . Connie Francis! In MetroColor! Starting .... at... . theater. 


20-SECOND LIVE ANNOUNCEMENT No. 2 


ANNOUNCER: See MGM's hilarious—-WHERE THE BOYS ARE! Join the 
jazz sessions, laugh sessions, love sessions! Go... Go... Go... WHERE 
THE BOYS ARE! In MetroColor! Starring Dolores Hart, George Hamilton, 
Yvette Mimieux* and Connie Francis. Starting ....at.... theater. 


*Pronounced: MIM-ee-oh. 


OPEN END INTERVIEW — SPOT ANNOUNCEMENTS 


To capitalize on the great popularity of Connie Francis, and the 
frequent playing of her recordings, Metro-Goldwyn-Mayer has 
transcribed a special open-end interview with Miss Francis, which 
is being distributed to more than 300 radio stations throughout the 
country. 


This transcription has been especially prepared so that it can be 
used in either of two ways...as an ‘‘open-end” interview with 
your local announcer asking the questions or as a regular interview 
with the studio announcer asking the questions. 


A special series of radio spots has also been prepared, designed 
to take advantage of the interest in Connie Francis recordings and 


supplement the extensive music promotion keyed to the release of 
WHERE THE BOYS ARE. 


To get your copies of the open-end interview and the spot an- 
nouncements, contact your local MGM press representative. 
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POSTERS and LOBBY CARDS 


ORDER ALL ACCESSORIES FROM YOUR LOCAL NATIONAL SCREEN SERVICE EXCHANGE. 
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“B’ SET SHOWMANSHIP PHOTOGRAPHIC PACKAGE 


A practical black-and-white photo selection of material for 
advertising, exploitation, window tie-ups, lobbies—including 
a special selection of scene stills from the picture for news- 
paper and other publicity purposes. 


DOLORES HART-GEORGE HAMILT ON-YVETIE MIMIEUX 
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All the stills are 8 x 10. Order in complete sets, or as many 
individual stills as required—from your local branch of 


NATIONAL SCREEN SERVICE 


INSERT CARD 99x 28 CARD B 


Printed in U.S.A. 


PROMOTIONAL SUPPLEMENT 
TO M-G-M's PRESS BOOK FOR 


1.— YOUNG STAR CONTEST 
2.— SPECIAL WINDOW CARDS, STORE TIE-UPS 
3.— CARICATURE BY SAM NORKIN ... 


FAMED ARTIST FOR NEW YORK DAILY NEWS 


4.— SHEET MUSIC OF TITLE SONG 
SUNG BY CONNIE FRANCIS 


5.— TRIUMPH CAR TIE-UP 
6.—LONDON RECORD OF SONG... 


“HAVE YOU SEEN MISS FANDANGO?” 
7.— SHEET MUSIC «save you seen miss FANDANGO?” 
8.— LIFE MAGAZINE LOBBY DISPLAY 
9.— THEATRE MAILING STUFFER 


HERE’S HOW TO WORK OUT THE 
CONTEST IN YOUR TOWN! 


@ SET UPLOCAL PANEL OF 5 JUDGES! 


Choose 5 popular names for panel of Judges: movie critic; 
editor of local college or high school paper; favorite disc 
jockey; leading merchant who contributes top prize; public 
official. These may vary according to preferences of local 
situation. 


@ OFFICIAL PRIZE-WINNING LIST! 


It will be necessary for the Judges to see the picture at the 
earliest opportunity. Thereafter you will give them an alpha- 
betical list of the “10 stars of tomorrow” (See listing on pg. 3 of 
Herald). They will number them in the order they like them, 
then place the list in a sealed envelope. 


€) HOW TO HANDLE THE 5 
SEALED ENVELOPES! 


They may either be placed in a vault of your local bank or 
used in a window display tie-up with a prominent store. If the 
latter, try to get a receptacle with a glass front which will 
show the envelopes, yet with a cover that can be securely 
locked. Appropriate window posters, with copy describing the 
contest, would then be used. 


@ SEE OPPOSITE PAGE FOR 
CONTEST HERALD! 


Distribution of heralds in lobby; at local merchants who have 
contributed prizes; wherever possible otherwise. 


© DECLARING THE WINNER! 


Set the date for contest end soon after picture’s closing. The 
5 sealed envelopes should be opened in the presence of the 
Judges and a composite “prize-winning” list made up there- 
from. In the event of a tie by any entries, final decisions should 
be made on the basis of the tie-breaking 25-word essay. 


© PUBLICIZING THE CONTEST! 


Be sure that all outlets, newspapers, radio, TV etc. are familiar 
with your Contest before, during and after the winners are 
declared. Make up display for your lobby, using a blow-up 
of this herald. Affix a receptacle containing entry blanks to 
the poster, together with pencils securely tied to poster frame. 
Have a ballot-box nearby for the entries. Make up a brief 
trailer with facts of contest, dates, prizes etc. Present your 
prizes from the stage with as much fanfare as possible. This 
Contest will be as BIG as you make it! 


FRONT COVER of HERALD 
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PLAY THE GAME! If 


PICK YOUR F AVORITE * PRINT THIS CONTEST 
NEW YOUNG STARS 


HERALD LOCALLY FROM 


AVAILABLE MATS! 
M-G-M’s (National Screen has Mat No. H-300) 
NEw 
MOVIE * PRIZES MUS 
AIT... 


LOBBY DISPLAY CREDIT! 


* USE HERALD BACK PAGE 
FOR LIST OF PRIZES 
CONTEST INFORMATION 


(Address of theatre Where entries Should be Sent) 


AND THEATRE IMPRINT. 


See inside 8 


PAGE Two OF HERALD 


PAGE THREE OF HERALD 
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Girls with JUSt one 
Csire...boys! 


Some Girls were innocent, 
Some wise! They were 
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GET YOUR PORTABLE RADIO AT | 
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THEATRE: DATE 


STILL NO. 1768 X 45 


It takes a little effort and shoe leather, but it's worthwhile to see that title “WHERE 
THE BOYS ARE” in windows on main stems! M-G-M has made it easy for 
you! Here are layouts simple to follow and inexpensive to make up locally! 


(Order stills by number from National Screen Service) 
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“TRIUMPH” CAR TIE-UP 


While the illustrated Triumph sports car plays only a comparatively small role 
in WHERE THE BOYS ARE, it provides promotional possibilities no showman 
will want to pass up. Contact your local Standard Triumph dealer and arrange 
for the use of a Triumph (or Triumphs) for street ballyhoos. A caravan of suit- 
ably bannered Triumphs driven around town makes for an eye-catching stunt 
which will call attention to your playdate. Provide the Standard Triumph dealer 
with window cards, posters and stills for displays around his showroom and offer 
guest tickets to anyone taking a test drive in a Triumph during the run of the 
picture. This should result in some newspaper ads plugging the film. 


Order still 1768x66 from NSS. 


CARICATURE BY SAM NORKIN 
MEANS EXTRA NEWSPAPER SPACE 


Here is a specially prepared piece of art work that should get you that extra 
newspaper break you’re looking for. Conceived and executed by the famous 
artist, Sam Norkin, this caricature is in the style that editors of Sunday 
amusement pages are looking for. It projects all the fun and excitement of 
WHERE THE BOYS ARE by illustrating the key characters in typical 
poses: Dolores Hart, George Hamilton, Yvette Mimieux, Jim Hutton, Bar- 
bara Nichols, Paula Prentiss, Frank Gorshin, and Connie Francis. 


Plant this newest Norkin creation with your local paper. Also use this art 
work as a herald, with appropriate playdate copy, as part of window displays 
and as a blowup in your lobby. 


Order still number LM4644 from N.S:S. 
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SHEET MUSIC OF TITLE SONG 
FEATURING CONNIE FRANCIS 
GOOD PROMOTION ANGLE 


In WHERE THE BOYS ARE, Connie Francis sings the 
title song (see illustration). To capitalize on this fact, 
Aldon Music Inc., has published the music from the film 
featuring Miss Francis’ photograph plus a scene from the 


picture itself. 


With Miss Francis being one of the most important of 
contemporary singers, this opens up the music area to 
intensive promotional possibilities. Tie-in with music 
stores in your town by arranging for special window dis- 
plays using the colorful stills and posters from the picture 
as well as window cards and streamers which you can 
make up locally. Further, promote the music (Aldon also 


bd 


published “Turn on the Sunshine,” also in the picture) 
through local disk jockeys, TV dance parties and through 
dance studios. The latter might use a line such as “Dance 


Where the Boys Are” in their advertising. 


* 


LONDON RECORDING 
OF "MISS FANDANGO" 
FOR EXTRA PROMOTION 


As part of the overall music promotion on WHERE THE BOYS ARE, 
MGM has come up with another recording by a top artist of a song from 
the film. London Records has put out Edmondo Ros’ version of ‘‘Have You 
Met Miss Fandango.” Utilize this 45 rpm record by getting disc jockeys 
to give it an extensive play, along with plugs for the picture. Make sure 
that in all your music and record store tie-ins it is prominently displayed 


in windows and on counters. 


LIFE MAGAZINE 
PRE-SELLS 
“BOYS” 


A major portion of the intensive pre-selling of WHERE THE BOYS ARE 
took place in Life Magazine with its massive national readership of 32 
million people. On May 9th, Yvette Mimieux was Life’s cover girl, with 
an inside story of four full pages; the October 17th issue contained an 
exciting two page spread on the picture and the hilarious tank scene; and 
the November 28th edition again featured Yvette Mimieux. 


Take advantage of these important breaks by obtaining copies of these 
issues and mounting them on a display board in your lobby prior to your 
opening. To receive the copies you want, write or wire: 


MAGAZINE DEPARTMENT 
MGM PICTURES 
1540 BROADWAY, NEW YORK 36, N. Y. 


Words by 


STELLA UNGER VICTOR YOUNG 


Victor Young Publications, Inc. 
609 FIFTH AVENUE, NEW YORK 17,N.Y. 


ae 


ADDITIONAL MUSIC STORE 
PROMOTIONS POSSIBLE WITH 
“FANDANGO” SONG 


“Have You Met Miss Fandango,” which is sung in the picture by Barbara 
Nichols, is a novelty song which can prove to be a decided promotional 
plus. Published by Victor Young Publications Inc., “Miss Fandango” pos- 
sesses a title sheet which illustrates many of the comic and entertaining 
scenes from the picture. 


As part of window and counter displays, along with stills, posters, and 
streamers, the sheet music becomes an eye-catching promotion piece. You 
might present the first fifty patrons on opening day with copies of the 
sheet music of the various numbers from the film, calling attention to same 
in your ads. 
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SPECIAL ENVELOPE 


STUFFER 


Have this attractive envelope stuffer featuring art from WHERE THE 
BOYS ARE made up locally to help sell your playdate. The exciting art of 
Paula Prentiss, Dolores Hart, Yvette Mimieux, and Connie Francis is 
available in either still or mat form, and is sure to create much talk about 
your engagement. 


Use the special ad header for merchants co-op page, illustrated on page 8 
of the press book, available in mat form in either full 8-column size (mat 
#8X) or tabloid size (mat #5X), stripping away all but the key art. As 
an alternative, use still no. 1768 x 54, available in the “B”’ set. 


Order by number from N.8.S. 


Printed in U.S.A, 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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